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Surfpin Acquires www.micropayments.com 

       

Friday, 24th March 2006. 

To reflect our leading position in online micropayments, Surfpin has acquired micropayments.com for 
an undisclosed fee.  

This acquisition just relays our thoughts and strategy of being a major player in this space. We will 
continue to purchase strategic domain names that reflect this strength in the future.' say Jose 
Ramirez, Marketing Director, Surfpin.  

Surfpin provides a comprehensive micropayments solution for merchants to charge for digital content 
and services. Using Surfpin, consumers can now instantly and securely purchase these via their 
mobile phone.  

Our technology manages the process of accepting micropayments by integrating with mobile phone 
operators worldwide. With Surfpin's ever expanding global network, merchants can now accept 
micropayments in Europe, Asia and the United States. 

For more information about the Surfpin payment method please contact: 

Nicholas Grubb 
Surfpin Ltd 
Tel :  +44 (0)20 3370 3060 
Email : sales@surfpin.com  

Media enquiries should be directed to :  

James Beaven 
Indigo Pearl Ltd. 
Tel: +44 (0)20 8964 4545 
Email: james@indigopearl.com 

 
The names of actual companies and products mentioned herein may be the trademarks of their 
respective owners. Surfpin is the trademark of Surfpin Limited. All rights reserved. 

 



About Surfpin 
 
Surfpin is a secure payment method which enables customers without credit cards to purchase digital 
content and services quickly, safely and securely via their telephone. The Surfpin payment method is 
currently available to more than two billion people across 30 countries and in 15 different currencies, 
driving global e-commerce. Surfpin can only be used to pay for and access content suitable for all 
ages and protects the customer’s identity. No personal information is required to make a payment, 
giving greater peace of mind for parents of younger users. 

 
Businesses and consumers can find more information about Surfpin at http://www.surfpin.com  


